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The What?   
We help people invest their money.  The best way to do 

a financial plan is to simply make more money. 

The How?   
We pick stocks, bonds, insurance 

products and other investments, and 
invest our clients' money to make as 

much as possible. 

The Why? 
To make money for our 

clients and us.  Want to hire 
us? 

The Why?  
Our Clients are our reason for 
existence.  To the best of our 
abilities we wish to help our 

clients and friends be successful 
in all aspects of their lives. 

The How?  
"Our Trusted Advisor at CMA interacts with us 
and has a team of licensed professionals that 
work together to help ensure we achieve our 
goals for reasons that are important to us." 

The What?   
"By delegating all the menial financial tasks to CMA, we have more time to 
spend on designing, living, and enjoying our lives.  By focusing our team of 

professionals on the complex financial tasks, we should make better 
decisions, and better decisions should increase our probability of having 
future financial success.  Our success is measured by achieving all of our 

goals for reasons that are important to us!" 

Learn for yourself how joining our community of clients can have a positive 
impact on your life.   

CMA Financial Services: Clients who work with us get to experience all the benefits 
of us challenging the status quo of the financial services industry and completely 

redesigning the relationship between client and trusted financial advisor. 
 

The financial services industry:  How they interact with their clients. 
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The laggards buy a cell 
phone because they couldn’t 
buy a rotary phone. 

The innovators develop the 
phone.  The early adopters 
stand in line for 6 hours to 
buy the phone before anyone 
else gets an iPhone. 
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